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Student Marketing Taskforce —
Promoting learning through practice

An educator must strive to support
the mission of nurturing new talents.
Dr Regan Lam, Senior Lecturer of SPEED,
left his career in the banking sector after
accumulating precious experience in
financial services marketing. Through the
referral of a friend, he became a university
marketing lecturer and later joined SPEED’s
teaching team, where he also serves as
a Marketing Consultant and coordinates
the Student Marketing Taskforce (SMT).
He endeavors to prepare his students to
become marketing talents by promoting
learning through practice.

“Practice” is a key characteristic of
Dr Lam’s teaching. “I like to share my
experience of client interaction with the
students, and they love it when we have
entrepreneurs coming to give seminars
and talks.” To further help students put
knowledge into practice, SPEED founded
the SMT project in early 2011 as a platform
for students to coordinate the School’s
marketing, student recruitment and other
related research activities.

As part of the SMT, four research projects
on different aspects of student marketing,
including recruitment advertising, have
been completed. “The School doesn’t
always grasp what the students have in

mind. Under the SMT project, surveys are
conducted to explore various topics from
students’ perspectives for the most fitting
insights.” As Dr Lam remarks, students
are their main research subjects. For the
2012 research project, the SMT conducted
a series of focus groups consisting of
students from 5 other post-secondary
degree institutions. The study examined
their reasons for enrolling in the institutions
of their choice. The results serve as
references for the School’s future marketing
strategy.

“The year-long projects were excellent
opportunities for students to put their
knowledge into practice,” said Dr Lam,
who added that the SMT aims to recruit
students in the business-related disciplines,
especially those with knowledge in
marketing areas. Since the setup of the
taskforce in 2011, a total of 13 students
from the Bachelor of Arts in Marketing and
Public Relations, Bachelor of Arts Scheme
in Business, and Bachelor of Arts in Travel
Industry Management were recruited for
the taskforce. The SMT conducts research
studies into topics proposed by the senior
management of SPEED. The students’
work ranges from drafting questionnaires,
information collection to data input and
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analysis, as the SMT groups work under
the guidance of the School’s Marketing
and Communications team. “The students
are fully engaged in the project, which
adds to their sense of belonging towards
the School,” added Dr Lam.

Dr Lam states that the project helps
students in their job search. For instance,
all the 2011 SMT participants have found
jobs in marketing upon their graduation.
He notes the School’s student intake is
expected to increase with the upgrading
of more of its ordinary top-up bachelor’s
degree programmes to honours degree
level. The SMT intends to expand its
team by recruiting more students in the
non-business disciplines to provide them
with more learning opportunities through
practice.
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