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SPEED Nurtures Creativity among Sub-degree Students

Introduced by SPEED in 2007, Business
Innovation Awards (BIA) at first was simply
a business plan contest putting sub-degree
students’ creativity and business acumen to
the test. Having completed its fourth annual
session in 2010, BIA has now become a
key event not only for SPEED, but also for
the associate degree and higher diploma
students in Hong Kong.

The popularity of BIA is proven by the
record high number of participants in
2010. Over 300 students from 15 higher
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the business proposals
offered many innovative
ideas
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education institutions had participated in
the competition. In groups of two to four
members each, the participants came up
with business proposals for the title sponsor,
MTR Corporation Limited. Participants were
required to develop strategies for MTR to
create a more exciting brand experience
and increase ridership among youngsters.
The business proposals offered many
innovative ideas, particularly for those using
social networking tools and mobile devices
as promotional platforms.

The award presentation ceremony held in
April 2010 was the highlight of the event.
The three shortlisted teams competed for
the top prize by delivering a 20-minute on-
stage presentation to the panel of judges
and other participants. The winning teams
for the Gold, Silver and Bronze awards
received scholarships from SPEED as well
as other cash prizes. The honorary mentions
received cash prizes from respective
SPONSOrs.
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Award Institution Winning Team
a3t B BEEER

Gold Award Hong Kong Institute of Viocational Education (Sha Tin) Marketer
xS BEEEHE 2N (PH)
Silver Award School of Continuing and Professional Studies, CUHK LAB
i BERPNARBEREEER
Bronze Award Hong Kong Community College, PolyU .
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MTR Award Hong Kong College of Technology Flawless
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Ngong Ping 360 Award School of Continuing and Professional Studies, CUHK Mrs Brain
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CIM Marketing Award School of Continuing and Professional Studies, CUHK spbu
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