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A Creative Journey - 2009 Valedictorian of SPEED,

Catherine Kwoon Chui On

Few young people instinctively recognise
the links between creativity and business,
but Catherine Kwoon is no ordinary
graduate. After completing the Associate
Degree from HKCC, Catherine studied
SPEED’s Bachelor of Arts in Marketing
and Public Relations programme. Chosen
as valedictorian when she graduated

in 2009, she already understood the
practical originality she would need to
display in the workplace.

“Hong Kong,” says Catherine, “is such
a commercial society”, and a grasp

of business knowledge is crucial to
enhancing a young graduate’s career
prospects. Yet she was never intent on
just becoming a businesswoman.

“I’m the kind of person who likes to
think up new ideas,” she says, noting
that subjects such as accounting and
management were too theoretical for her
tastes. “With marketing,” she continues,
“you can be much more creative.”

However, marketing was not Catherine’s
first step after graduation. Mindful of

the economic downturn she joined

the Hong Kong Examinations and

Assessments Authority as a public affairs
and communication assistant, where she
gained the valuable opportunity to hone
her writing skills. This made her, she says,
more aware of the need to think of ways
to persuade an audience about certain
issues.

In other words, she learned to
communicate creatively.

Now a marketing assistant at Maxim’s,
Catherine is drawing more heavily on
knowledge gained during her studies,
with her oversight expanded to the
organisation’s entire product line, dealing
with things such as promotional materials
including posters and some print ads.

Catherine still appreciates the guidance
she received from her lecturers at
SPEED, who made her understand

how professional life would affect her
personally. Now she is learning the
importance of lifelong learning, and is
looking to take on a Master’s degree in
the future. Yet, she says, she just needs
more work experience to truly appreciate
the advanced knowledge on offer.
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With marketing, you can be
much more creative
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